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The Best-Selling Luxurious Car in North
America of the Twenty-First Century

Do you know what is the best-selling premium vehicle of this century in North America? If
you guessed Lincoln or Cadillac, sorry, you are outdated. They were big till '80s. If you
guessed BMW or Mercedes, you were close. In fact, they ranked No.1 and No.2 from 2012
to 2014; but guess again. The brand was ranking top for eleven consecutive years from
1999 to 2011: many market analysts believed it would have stayed on top if only the
catastrophic quake did not hit its homeland and a drastic decrease of Yen did not force a
raise in the vehicle price. The brand has been in “The Pursuit of Perfection” and providing
the value in “Amazing in Motion.” Lexus, Toyota Motor Corporation's flagship premium car
has been outselling others.



